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Malaysian small businesses increase use of digital technologies due to COVID 

• Forty per cent of surveyed small businesses increased their focus on online sales.  

• More could be done to encourage uptake of mobile and digital payment options.  
• Seventy per cent of businesses surveyed expect their revenue to grow in 2021.  

 

Malaysian small businesses made greater use of digital technologies in response to COVID-19, with 

40 per cent increasing their focus on online sales in the past 12 months. This finding comes from a 

new regional small business survey by global professional accounting organisation CPA Australia.  

E-commerce wasn’t the only digital technology used by small business during COVID-19. Social 

media was also an important tool for the sector, with over 60 per cent using it to promote their 

business and 55 per cent using it to communicate with customers. 

“The strong connection between technology usage and business  growth and the quick returns many 

Malaysian businesses experience when investing in technology is no doubt helping to drive this 

uptake. Forty-two per cent reported positive returns from their technology investment last year,” 

said Mr Jimmy Lai, President of CPA Australia’s Malaysia Division. 

While most Malaysian small businesses offer customers new digital and mobile payment options, 

61.5 per cent still receive 50 per cent or more of their sales in cash, above the regional average of 

46.4 per cent.  

“Small businesses may be offering limited digital and mobile payment options due to a lack of 

understanding about what’s available or scepticism towards these solutions. This echoes findings 

from CPA Australia’s 2020 Report on Business FinTech Usage Survey, that showed 31 per cent of 

businesses with fewer than 50 employees identified a lack of Fintech understanding among the 

board or senior management as a challenge to Fintech adoption. 

“More can be done to assure business that digital and mobile payment options  can provide better 

customer reach, which should contribute to recovery this year,” Mr Lai added.  

Difficult financing conditions look likely to remain a concern for many Malaysian small businesses 

this year, with nearly 50 per cent expecting they will face problems accessing finance. These 

difficulties, plus an uncertain outlook are also expected to impact the solvency of many businesses, 

with 32 per cent anticipating it will be difficult to repay debts in 2021.  



 
COVID-19 is likely to continue creating challenges for Malaysia’s small businesses. Developments 

such as the spike in infections at the start of the year are balanced by the vaccine roll-out and easing 

of restrictions. This suggest a more positive picture for 2021, which is supported by the survey 

results. About 70 per cent of respondents expect their revenue to grow this year, up from 56 per 

cent last year. Exporting will make an important contribution to growth, with 45 per cent expecting 

revenue from overseas to grow this year.  

Despite the uncertainty many businesses face, over a quarter of Malaysia’s small businesses expect 

to innovate this year. This is a higher result than for small businesses in Australia, Hong Kong, New 

Zealand, Singapore and Taiwan.    

“With many small businesses having a strong focus on innovation, e-commerce, good staff and 

improving business strategy, we are likely to see them recover quickly from COVID-19, especially in 

the second half of the year. Such a focus also sets them up for long-term growth.  

“However, uncertainty in the economic outlook will remain an impediment to small business 

recovery. The government should therefore continue to play its enhanced role in supporting this 

fundamental sector of Malaysia’s economy in the near term,” concluded Mr Lai.  

CPA Australia’s 12th annual Asia-Pacific Small Business Survey can be found here. 
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Media contact: Nirmala Ramoo on 6012 2790254, 0322673350 or 

nirmala.ramoo@cpaaustralia.com.au  

About CPA Australia 

CPA Australia is one of the largest professional accounting bodies in the world, with more than 

168,000 members in over 100 countries and regions, including more than 10,500 members in 

Malaysia. CPA Australia has been operating in Malaysia since 1956 and opened our Malaysian office 

in 1994. Our core services include education, training, technical support and advocacy. CPA Australia 

provides thought leadership on local, national and international issues affecting the accounting 

profession and public interest. We engage with governments, regulators and industries to advocate 

policies that stimulate sustainable economic growth and have positive business and public 

outcomes. Find out more at cpaaustralia.com.au 

https://www.cpaaustralia.com.au/-/media/corporate/allfiles/document/media/submissions/business/asia-pacific-small-business-survey-2020-2021.pdf?la=en&rev=abd0eaed9de84935ab063fd6505cc91d
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RECOMMENDATIONS FOR SMALL  BUSINESSES

Diversify supply chains and 

consider building end-to-end 
capabilities or sourcing 

alternative markets

Focus on improving liquidity 

through cost control and 
better credit management

Increase digital capability and 
use of digital payment 
technologies. Invest in 
effective cybersecurity 

solutions

CPA AUSTRALIA

ASIA-PACIFIC SMALL BUSINESS SURVEY 2020-21

MALAYSIA

EXTERNAL 
FINANCE

50%

of small businesses expect 
accessing external finance to be 

difficult or very difficult 

(Survey average: 36%)

MALAYSIA SMALL BUSINESS OUTLOOK IN 2021

45%

of small businesses expect 
revenue from overseas to grow

(Survey average: 41%)

EXPORTS

CYBERSECURITY

47%

of small businesses consider it 
likely that they will be 

cyberattacked

(Survey average: 39%)

70%

of small businesses expect 
revenue to grow

(Survey average: 64%)

GROWTH

27%

of small businesses expect to 
introduce a new product / 
service / process unique to 

Malaysia or the world

(Survey average: 23%)

INNOVATION

DEBT 
REPAYMENTS

32%

of small businesses expect 
repayment of debts to be 
difficult or very difficult 

(Survey average: 23%) 

SOLVENCY & TECHNOLOGY UPTAKE IN 2020

Sought external funds for business 
survival

Found it difficult / very difficult to 
access external finance

54%

Found it difficult / very difficult to 
repay debts

29%46%

More than 10 per cent of revenue 
comes from online sales

64%

More than 10 per cent of sales is 
received through digital payment

53%

Used social media to promote 
business to potential customers

61%

Survey average Malays ia 2020

41% 36% 23%

47% 58% 64%

 


